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INSPIRING ENGINEERS






	Greenpower team name and/or logo goes here

	Interested in joining the Greenpower Team?
Position: Marketing Manager

	Overview of responsibilities:
As Marketing Manager you will be required to develop, implement, and manage an effective marketing strategy and campaign for the school’s Greenpower Team within the current Greenpower season.  You will be responsible for promoting the Greenpower Team within the school and local community with the aim of increasing the profile of the Team and supporting the goals and objectives of the Team.
You will be responsible for all communication with the media, including school-based media and local media with the goal of generating high-profile exposure for the Team, its sponsors, and the school.  
As Marketing Manager you will work closely with the Brand Manager and the Team to develop and promote a distinctive, unique and effective marketing strategy and marketing campaigns for the Team.  You will also work closely with the Social Media Manager to develop a coordinated and effective social media campaign. 
You will be responsible for leading and managing the development of presentations to secure sponsorship for the Team and creating regular updates for sponsors and the school, including information on Greenpower events and activities and the Team’s progress.  You may also be required to develop and manage fund raising activities.
Manage the creation of the Team’s portfolio to showcase the design and build of the Team’s car and participation in Greenpower events
Whenever possible the Marketing Manager should ensure they’re available to participate in all Greenpower events attended by the Team, some of which may take place outside of school time and over weekends.


	Number of positions open:
	Enter number here


	How to apply:
Students interested in this position should apply in writing to teacher name.  All applications should  cover the following;
· Why you feel you’d be suitable for this position
· What skills you consider are required for this position
· What you expect to get from participation in the Greenpower Challenge.
· Any other information or experience which may help identify you as a suitable candidate
Closing Date for application: enter date
A short-list of applicants will be invited for interview and will be notified by enter date


Teacher notes:
The first page of this document is a suggested job posting for the Marketing Manage and can be edited to suit your requirements then printed out and posted on a school notice board.
All the red text in the above job-posting should be replaced with the information indicated.
The recruitment process can be used to develop students’ communication skills and all interested students should submit a written application followed by a short face-to-face interview.
The Brand Manager will lead the marketing activities of the Team.  The Marketing Manager will work with the Brand Manager.  These two roles can be combined.
The role of Marketing Manager may appeal to many students but this role is harder than it looks; it’s not all glitz and glamour.  The successful candidate will need to be a highly effective communicator and be able to deliver presentations to potentially large audiences, both inside and outside school.  The successful candidate will need to have the ability to communicate both verbally and in writing.
The successful candidate should be accomplished in using Word and PowerPoint (for example).  The Marketing Manager should also be able to take good quality photographs and possibly video.  If the school has a media department the Marketing Manager can utilise this department to take photographs and videos to form part of the marketing campaign.
All content created by the Marketing Manager should be checked and approved by an authorised teacher to ensure it complies with school media, IT, and data protection policies.
The successful candidate will need to be creative and imaginative and be able to work within the Team.  They will also need good project management skills to plan an effective campaign.  Marketing campaigns should be focused on specific events throughout the Greenpower season building up interest prior to each event and then providing post-event updates.
The Marketing Manager should also leverage the Siemens Solid Edge Academic blog to help your team promote themselves to a global audience of engineers and industry leaders (http://community.plm.automation.siemens.com/t5/Solid-Edge-Academic-Blog/bg-p/SolidEdgeAcademicBlog)
This may not be a full-time role within the Team and can be combined with the role of Social Media Manager.
It is also import the Marketing Manager understands the difference between Marketing and PR:
· If the circus is coming to town and you paint a sign saying 'Circus coming to the Fairground on Saturday', that's advertising. If you put the sign on the back of an elephant and walk it into town, that's promotion.  If the elephant walks through the mayor's flower bed, that's publicity.  And if you get the mayor to laugh about it and say nice things about the Circus on camera (or in print), that's public relations.
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